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RURAL YOUTH NATIONAL CAMPAIGNS ON THE INFORMATION SOCIETY: CALL FOR CAMPAIGN PROPOSALS IN AFRICAN, CARIBBEAN AND PACIFIC NATIONS

The second phase of the United Nations World Summit on the Information Society (WSIS) will be held in Tunis, Tunisia in November 2005. Young people are to be active contributors to the WSIS process – raising awareness of important issues, mobilizing at the national, regional and international level to provide policy input, and creating networks supporting local ICT projects. 

We are now pleased to call for proposals for National Youth Campaigns in Phase Two of the Summit. Eight mini-grants of up to 2,500 USD each are available to support activities with a focus on engaging youth in rural areas in the African, Caribbean and Pacific nations.

The deadline for submission of proposals is midnight, (GMT) of the 24th of January, 2005.

1. Brief on WSIS Youth Caucus Phase II Strategy

In Phase II of the Summit, the WSIS Youth Caucus (www.wsisyouth.org) is focused on building on key Phase I achievements, especially the remarkable success of National WSIS Youth Campaigns held in 21 countries. At the grassroots level, the Youth Caucus aims to bringing life to the Geneva 2003 Declaration and Plan of Action.

The WSIS YC’s main areas of activity for Phase II are:
· Global Policy Engagement on the Information Society by young people: Active participation in the UN Working Group on Internet Governance (www.wgig.org) and the UN Task Force on Financial Mechanisms.

· National Youth Campaigns: Expansion of the National Information Society Youth Campaigns (NYC’s) beyond policy (http://wsisyouth.takingitglobal.org/phase1-natcampaigns.php), and taking the campaigns to the rural areas.
· Outreach: Reaching out to other marginalized youth sub-sectors such as young people with disabilities, girls and young women, and providing them opportunities and spaces for participation in the WSIS process, and in the broader context of youth engagement in ICT policy and governance processes.

· WSIS Youth Pavilion: Youth-led ICT4D projects engagement space (showcase arena) at the Tunis Summit in November 2005

· Joint projects/events presentation with other WSIS civil society caucuses and networks.

· World Summit Youth Award: Presented in partnership with the World Summit Award (www.wsis-award.org)

SchoolNet Africa (www.schoolnetafrica.org), acting as the Global Secretariat for the WSIS Youth Caucus towards the Tunis Phase, will oversee the coordination and implementation of activities, events and projects, particularly the 2nd phase of the National Youth Campaigns and youth participation in the WSIS Preparatory Committee Meetings and the Summit. This will include the mobilization of young people and youth-oriented organizations as active partners in the process; the preparation and dissemination of information to assist their involvement; and liaising with the WSIS Executive Secretariat in Geneva and Tunis to ensure meaningful opportunities for inputs and engagement when and where it counts.  

TakingITGlobal (www.takingitglobal.org) will host a Project Officer who will be the operations officer for the National Youth Campaigns.

2. Rural Youth National Campaigns on the Information Society

While the “National Information Society Youth Campaigns” in Phase I was highly successful, there was a lack of effective engagement with rural young people – especially rural young women and indigenous youth. Some identified causes for this lack of rural representation include non-inclusion in the formal sector, lack of specific events and outreach into rural communities, and the absence of recognition by decision-makers of their potential as agents of positive social change. In response, the Youth Caucus has decided that in the second phase, the National Youth Campaigns will specifically revolve around rural young people and their inclusion in the Information Society.

The National Information Society Rural Youth Campaigns, though differing in focus and strategies, will still reflect local contexts and retain the same campaign framework and set of goals as implemented in Phase I. 

Shared elements include:

a) The theme “Realizing the potential of young people to create digital opportunities” 

b) Components and expected outcomes – including creation of a national youth platform on the Information Society, and increased public awareness of both the Summit and youth participation within the process.  

c) Leadership by local young people active in the fields of information and communications technologies for development.

d) Broad engagement with governments and national level institutions, private industries, civil society organizations, international agencies working locally and, most importantly, with local youth communities and networks.   

e) Communication of results, like in Phase I, at various national, regional and international meetings, through the Youth Caucus website and daily newsletters, a publication on campaign results, an exhibition at the planned Youth Pavilion at the Summit, and a panel presentation of the National Campaign Coordinators.
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The Rural Youth National Campaign on the Information Society is a response to the issue of non-engagement of rural youth in the first phase of the National Information Society Youth Campaigns and a sustained, genuine effort to continue with the active empowerment and engagement of young people within the Information Society. 

The framework for these campaign proposals should include: 

a. A mapping and research exercise on rural youth-led and rural youth-oriented ICT for Development initiatives in the country. This will include creating a database of existing ICT4D projects catering to rural youth; profiling initiators and funders of these projects; examining the technological platform in use; analyzing success and failure factors; and compiling best practices and lessons learned to benefit other rural youth-oriented ICT4D projects. Exercise results will be compiled and condensed for featuring in the October 2005 Spore publication as well as a potential campaign publication to be presented at the WSIS Summit in Tunisia on November 2005. Outcomes will likewise appear in the WSIS Youth Caucus website.

b. Virtual and physical meetings, such as e-conferences (using old and new methods of convening a quorum for discussions) and workshops, bringing together youth, in rural communities particularly, government representatives, development agencies, civil society entities, private sector leaders, and other youth networks to engage in concrete discussions around the Information Society in such areas as entrepreneurship, environmental sustainability, health, employment, gender, education and poverty reduction. These spaces for dialogue are hoped to foster e-inclusion of rural youth in the emerging Information Society and spark multi-stakeholder ICT4D project partnerships benefiting young people in rural areas. These meetings should widely encourage participation of young rural women and other marginalized youth sub-group. 

c. Knowledge sharing is an integral part of building an Information Society that is genuinely inclusive and development-oriented. An important element of the proposed activities will be the capturing of every aspect of the process, both in electronic and print format. It will be required that major campaign activities be filmed and preferably stored in digital format for purposes of creating a video production of all the campaigns and potentially video streaming via the WSIS Youth Caucus website. A publication with detailed information on all the campaigns is proposed for the month of November 2005 to be launched at the summit. This will be published in print, CD and web format. 

d. Young people, in rural and urban settings alike, in each national campaign will develop, or add to where one already exists, their own National Youth Declaration on the Information Society to further influence national e-strategies and ICT policy, particularly on the areas of Internet Governance and Financing ICTs for Development. This Declaration will summarize the aspirations and perspectives of the young people involved in the campaign, including positions on pressing issues and key opportunities presented by the information revolution. The Declaration will be presented at the national level and to relevant stakeholders, translated into the national official language(s), disseminated online and shared publicly through the national newspapers and youth-oriented magazines, and compiled for inclusion in the official national input to the WSIS process.

e. The campaign should be planned and implemented in partnership with relevant stakeholders and institutions to further broaden the scope and reach of the activities and to optimize the potential of influencing national e-strategies and ICT policy. The campaign proposal must indicate how it envisions achieving this goal by explicitly targeting and involving relevant national and local actors and partners.

f. National Award for the best practice on Rural Youth and ICTs will be conducted, in partnership with relevant stakeholders and institutions, drawing from the information gathered from the mapping and research exercise and the various consultations that have taken place. Criteria for these awards will include local relevance, innovativeness, effectiveness and potential for replication in similar contexts across the nation. From the winners of the national award, one overall project from the each region, will be recognized and aimed to be awarded at the Summit in November 2005.

National level processes should take two forms – active engagement in official government WSIS preparations involving a broad range of stakeholder groups, and youth-specific consultations organized by young people, particularly rural youth, themselves.. 

To facilitate effective communication and coordinated efforts, a youth-led organization will be identified, acting as National Campaign Coordinator, to facilitate youth action around WSIS in each selected country, where none exists from Phase 1. Coalitions with varied organizations and other stakeholders in the WSIS process are highly encouraged to broaden campaign outreach, gather institutional and financial support and strengthen advocacy/ lobbying. 

Submission of campaign proposals is encouraged from youth-led and -oriented organizations based in ACP Countries and from countries that have demonstrated a strong commitment, backed by action, from Phase I of the WSIS NYC’s. Phase II of this campaign is about building on the achievements and potentials identified from Phase 1 of the NYC’s. Campaign proposals from ACP Countries where no NYC's were conducted in Phase I are highly encouraged and will be evaluated favorably.
Note: Support for these campaigns to expand in other countries is needed. If you know of or are an organization that would like to support these campaigns in other countries, please send correspondence to email facilitators@wsisyouth.org.

Format of Campaign Proposal

Campaign proposals must have a length of 6-8 pages following the format provided in Annex 2, single-spaced, and covering the following elements:

· Information on the campaign proponent (organizer/leader) such as brief organizational profile, including vision, mission, goals and active projects; office address; contact details (Tele-fax and email addresses); organizational logo; legal status; website, if any; and focal point(s). 

· Description of engagement in Information Society and ICT for Development issues, past and present.

· Information on youth-oriented programs and projects, especially on enhancing youth participation at the national and local levels, and project partners and networks, past and present 

· Set of campaign activities planned to be implemented based on the above campaign framework, including timeframe (February to mid-July 2005), targeted partners and their projected contribution (in-kind or financial) and campaign tasks/roles, budget allotment and plan of documentation per activity, and scope of campaign outreach to youth, especially rural youth – use attached Campaign Activity Matrix in Annex 2

· Brief description of targeted and projected outcomes such as impact on national Information Society and youth, particularly rural youth, policies; stakeholder participation (government, private sector, civil society and youth networks) during the campaign; partnership-building and networking efforts; and post-campaign plan of action 

· Plan to create a national community/network of youth and other stakeholders involved and interested in Information Society and ICT for Development issues and projects 

· Strategy and action plan to widely disseminate information about the campaign,  including a list of planned promotional materials (i.e. magazine articles, streamers, pamphlets)  and activities (i.e. press conference, campaign road shows, radio talks) 

· Other pertinent information about the proposing organization and campaign plan and strategy not addressed by the above mentioned elements – optional

Timeline for Submission of Proposal and Selection Criteria

Campaign proposals, requesting for campaign funds not exceeding 2,500 US Dollars, from youth-led organizations and youth-oriented institutions will be received from January 13th -24th, 2005. Proposals developed in partnership with relevant national stakeholders and other local youth networks, as well as those which indicate complementary project funding and in-kind contributions will be given preference.  

The selection process, supervised by the WSIS Youth Caucus Facilitation Team and representatives from the Technical Centre for Agricultural and Rural Cooperation (CTA) and TakingITGlobal (TIG), will take place on January 25-28th , 2005 and selected proposals will be notified on January 29th  2005. 

The launch of these campaigns will be made at the upcoming African Regional Meeting in Accra, Ghana on January 30 – February 4, 2005 and reported to the WSIS Preparatory Committee Meeting in Geneva, Switzerland on February 17-25, 2005. The campaign launch in Ghana will mark the beginning of implementation of the campaigns and all campaign activities must have been implemented by the end of July 2005, with final campaign reports submitted to the WSIS Youth Caucus Facilitation Team on August 15,2005.

A Memorandum of Understanding (MoU) between the selected National Campaign Coordinators (NCC’s) for the four (4) African , two (2) Caribbean and two (2) Pacific countries, and the WSIS Youth Caucus, represented by SchoolNet Africa, will be developed and finalized before or immediately after the WSIS African Regional Meeting. 

Criteria for selection include 

1. Successful engagement in the WSIS YC activities so far and other engagement in Information Society and ICT for Development issues and projects;

2. Organizational leadership in youth-oriented movements and issues;

3. Project management experience of the proposing organization; 

4. Scope of partnership and networks with other stakeholders and institutions;

5. Engagement strategy to involve marginalized youth sub-sectors, particularly rural youth, and to craft a campaign declaration or statement; 

6. Level of outreach to young people;

7. Potential of the activities and campaign strategy proposed to influence national e-strategies and ICT policy; 

8. Capacity to widely promote the campaign through article publications in leading national newspapers and youth magazines;

9. Plan to document campaign activities and create a community of ICT4D youth leaders; and

10. Capacity of the organization(s) to secure additional funding.

11. Action plan to sustain the campaign after WSIS 2005.

The deadline for the acceptance of campaign proposals is Midnight, (GMT) of the 24th of January, 2005. Campaign proposals must be submitted electronically via facilitators@wsisyouth.org.   

The decision of the Selection Committee will be final. Only those proponents of selected campaign proposals will receive a notification from the Selection Committee on January 29, 2005. The final results of the selection process, including a brief profile of the winning organizations and their campaign activities, will be circulated to the WSIS Youth Caucus mailing list and other relevant networks and posted to the WSIS Youth Caucus website by the 30th of January, 2005.

ANNEX 1: ACP MEMBER COUNTRIES

SOUTHERN AFRICA

Angola, Botswana, Lesotho, Malawi, Mozambique, Namibia, South Africa, Swaziland,

Zimbabwe, Zambia.

CENTRAL AFRICA

Cameroon, Central African Republic, Chad, Congo, Gabon, Equatorial Guinea, Democratic Republic of Congo, Sao Tome and Principe.

EAST AFRICA

Burundi, Comoros, Djibouti, Eritrea, Ethiopia, Kenya, Madagascar, Mauritius, Rwanda, Seychelles, Somalia, Sudan, Tanzania, Uganda. 

WEST AFRICA

Benin, Burkina Faso, Côte d’Ivoire, Cape Verde, The Gambia, Ghana, Guinée, Guinée Bissau, Liberia, Mali, Mauritania, Niger, Nigeria, Sénégal, Sierra Leone, Togo. 

CARIBBEAN

Antigua and Barbuda, Bahamas, Barbados, Belize, Dominica, Grenada, Guyana, Haiti, Jamaica, Dominican Republic, St Kitts and Nevis, St Lucia, St Vincent and Grenadines, Suriname, Trinidad and Tobago.

PACIFIC

Cook Islands, Fiji, Kiribati, Marshall Islands, Micronesia, Nauru, Niue, Palau, Papua New Guinea, Samoa, Solomon Islands, Timor Leste, Tonga, Tuvalu, Vanuatu.

ANNEX 2: CAMPAIGN ACTIVITIES MATRIX

	Activity Description (What)


	

	Who Is Organizing It (Who)


	

	Key Partners (With Whom)
	

	When Will It Happen (When)


	

	Where will it Happen?

(Venue)


	

	How Many Youth Are Expected To Participate  (Scale)


	

	Promotion Strategy


	

	Itemized Budget (How Much)


	

	What Do You Hope To Achieve (Results)


	


ANNEX 3: SUPPORTING ORGANIZATIONS
Technical Centre for Agricultural and Rural Cooperation (www.cta.nl)

The Technical Centre for Agricultural and Rural Cooperation (CTA) was established in 1983 under the Lomé Convention between the ACP (African, Caribbean and Pacific) Group of States and the European Union Member States. Since 2000, CTA has operated within the framework of the ACP-EC Cotonou Agreement. CTA's tasks are to develop and provide services that improve access to information for agricultural and rural development, and to strengthen the capacity of ACP countries to produce, acquire, exchange and utilize information.

Last September 27-30, 2004 in Wageningen, The Netherlands, CTA held its annual ICT Observatory focusing on Youth, in particular Rural Youth, at its 7th Consultative Expert Meeting with the theme ‘Giving Youth a Voice – the Role of ICTs’. 

The CTA has committed to supporting ‘Rural Youth National Campaigns on the Information Society’ in several countries from the African (Sub-Saharan Africa), Caribbean and Pacific Regions. Campaigns will be supported in two phases. The second phase will be announced in the months following the WSIS African Regional Meeting in February 2005.

SchoolNet Africa (www.schoolnetafrica.org)

SchoolNet Africa is one of Africa's first African-led, African-based non-government organizations (NGO) that operates across the continent in its endeavor to improve education access, quality and efficiency through the use of information and communication technologies (ICTs) in African schools. SchoolNet Africa works mainly with learners, teachers, policymakers and practitioners through country-based SchoolNet organizations across Africa. 

SchoolNet Africa supports and promotes

· the right of every African child and youth to have access to education, information and knowledge 

· affordable and sustainable ICT access for African schools using a variety of solutions 

· the creation of locally developed, digitized education content 

· expression through the recognition of indigenous African languages 

· multi-stakeholder partnerships within a progressive, development framework 

· gender integration and women's empowerment  

· the achievement of the Education For All objectives and the UN Millennium Development Goals

TakingITGlobal (www.takingitglobal.org)

TakingITGlobal (TIG) is an international organization - led by youth and enabled by technology. TIG connects youth to find inspiration, access information, get involved, and take action to improve their local and global communities.

TIG works with global partners – from UN agencies, to major companies, and especially youth organizations – to build the capacity of youth for development, support youth artistic and media expression, make education more engaging, and involve young people in global decision-making.

TIG facilitated the creation of the Youth Caucus in the WSIS Phase I and hosts the WSIS Youth Caucus website (www.wsisyouth.org) and mailing list (www.groups.takingitglobal.org/wsisyouth) and is a founding member of the Youth Creating Digital Opportunities (www.ycdo.net).

About The WSIS Youth Caucus (www.wsisyouth.org)

The WSIS Youth Caucus, formed on the occasion of the 1st WSIS Preparatory Committee Meeting in July 2002, is acting as an umbrella for all young people and youth non-government organizations (NGOs) interested and/or involved in the WSIS process and ICT policy formulation. The WSIS Youth Caucus aims to mainstream youth perspectives into civil society, the private sector and government inputs throughout the WSIS process. Youth were one of the most organized and successful stakeholder groupings in the first phase of the WSIS process – participating and speaking at meetings, publishing a regular newsletter, running an award program, and conducting significant national-level outreach,.  These strategic activities and lobbying efforts paved the way for the inclusion of a specific youth paragraph (Para. 11) in the WSIS Declaration of Principles, which states:

‘We are committed to realizing our common vision of the Information Society for ourselves and for future generations. We recognize that young people are the future workforce and leading creators and earliest adopters of ICTs. They must therefore be empowered as learners, developers, contributors, entrepreneurs and decision-makers. We must focus especially on young people who have not yet been able to benefit fully from the opportunities provided by ICTs. We are also committed to ensuring that the development of ICT applications and operation of services respects the rights of children as well as their protection and well-being’

�View a list of eligible ACP countries at the end of this document.


� These are signatories to the Cotonou Agreement between the EU and the ACP Group of States. Cuba is an ACP country but not a signatory to the Cotonou Agreement. 
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