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note on outreach activites undertaken by the gaid chairman, executive coordinator and secretariat in 2007
Launch of Global Alliance for ICT and Development

The Global Alliance for ICT and Development of the United nations Department of Economic and Social Affairs (UNDESA GAID) was launched in New York on 17 April 2006.  The launch was announced by the Spokesman for the United Nations Secretary-General at the daily noon briefing.  Publicity for the launch included the press release “Global Alliance for ICT and Development to be launched”; a story in English and Spanish by the United Nations. News Centre (www.un.org/News), “UN announces new Global Alliance on information technology for development”; and a media advisory (in English, French and Spanish) e-mailed to economic and ICT journalists around the world. 
The launch generated about 40 stories. It was covered by Prensa Latina, EFE (picked up by La Vanguardia and El Mundo, Spain; Terra España; Último Segundo, Brazil), Xinhua (picked up by the People’s Daily online), El Mostrador (Chile), La Tercera (Chile), RCN Televisión, Colombia, Unión Radio (Venezuela), Radio Nacional de Venezuela, and by several webzines -- iT News, Australia, EFYTimes, India, CRI, China, NewsBlaze, USA, Government Technology, USA, InformationWeek, USA, Fibre2fashion.com, India, Emarrakech.info, Morocco, Webmanagercenter, Tunisia, Africatime, Cote d’Ivoire, El Economista, Mexico, Pergamino Virtual, Argentina, AméricaEconomía, Chile, TransMedia, Chile, and Elmundo.es navegante, Spain.

Appointment of Alliance Chair Craig Barrett
The appointment of Intel Chairman Craig Barrett as the Chair of the Alliance was announced on 7 June by the United Nations Spokesman at the noon briefing.  Outreach included a United Nations News Centre story, “Information and Communication Technologies expert heads United Nations development body”, and a media advisory emailed to ICT and economic journalists. The appointment was covered by several webzines, including the San Francisco Chronicle’s SFGate, GovTech.net and NewsBlaze (United States), PublicTechnology (UK) and E-GovMonitor (Ireland).
First meeting of Global Alliance in Kuala Lumpur
The inaugural meeting of the Alliance in Kuala Lumpur on 19 and 20 June was covered by Reuters, AP (two stories, picked up by Houston Chronicle, Pittsburgh Post-Gazette, Sydney Morning Herald, the Age) and Xinhua (two stories, picked up by China People’s Daily), as well as by various webzines, such as InformationWeek. The outreach campaign sought to involve the international media based in Kuala Lumpur, as well as the head of media relations of Malaysia’s Ministry of Science, Technology and Innovation. A brochure on the Alliance was widely distributed at the meeting, and the United Nations News Centre devoted two stories to the launch (“UN announces launch of global alliance for information technologies for development”, 19 June, and “Global alliance outlines work to solve information technology needs of the poor”, 21 June), which were picked up by various webzines.

Silicon Valley meeting of the Global Alliance for ICT and Development
The dual meeting Intel-GAID was meant to establish the image of the Alliance as a major player in the digital divide activities, to establish a base of support among leading corporations and to solidify the support and enthusiasm of Alliance stakeholders from all sectors. The GAID and Intel teams supported these objectives by highlighting in press outreach the interesting juxtaposition of United Nations and developing country governments with the California high-tech sector, and promoting the commonality of interests.
The meeting generated about 30 stories. An invitation was sent to Silicon Valley correspondents by Intel, and the United Nations team prepared an advance press release issued to over 1,000 ICT journalists around the world; and also carried by PR Newsire. The United Nations team further put together an information packet, including a backgrounder and a fact sheet on the progress as well as challenges of the digital revolution in the developing world. 
On the day of the UN-Silicon Valley “summit”, a three-person press conference attended by Mr. Craig Barrett, Chairman of the GAID, Mr. Hamadoun Touré, Secretary-General of International Telecommunication Union and Mr. Sarbuland Khan, Executive Coordinator of the GAID took place, as well as a panel discussion by five representatives of the Alliance representing government, civil society and the private sector and with broad regional representation. This panel discussion was attended by journalists as well. The press conference was webcast live, as were opening remarks to the meeting itself. 
There was a lively interest in the meeting, especially among industry and developing country media. Their coverage showed the event in a positive light, although sometimes with an emphasis on what the US tech industry needs to learn from the developing world to take advantage of market possibilities and to meet the most pressing needs in these countries, as for instance in a feature by the Financial Times Silicon Valley correspondent, who was covering the meeting.
An Associated Press story (“UN officials, Silicon Valley tech leaders discuss digital divide”) was carried by San Jose Mercury News, San Francisco Chronicle, Monterey Herald, Contra Costa Times, San Luis Obispo Tribune, Fresno Bee, San Diego Union-Tribune, Forth Worth Star-Telegram, The Ledger, MSN-NBC, The Hindu, Forbes and Business Week, among others. Northern California television stations covering the story included NBC11, CBS5 and KESQ. 
The Financial Times article (“UN warning to Silicon Valley over digital rift”) was also carried in MSN-NBC, MSN-Money and Gulf News (United Arab Emirates).

The meeting was also covered by the Associated Press of Pakistan, Business Recorder (Pakistan), New Nation (Bangladesh), Islamic Republic News Agency (Iran), Today Azerbaijan, Daily Trust (Nigeria), All Africa.com, Radio Canada and RIA-Novosti.

Magazines and webzines included Information Week, Government Technology, Axcess News, Ars Technica, HPC Wire, Communications Daily and IT News (Australia). A Spanish-language article in Agencia Orbita (Peru) was also carried by Evaluamos.com (Colombia), Infonews Argentina, Infobae.com (Argentina) and Datafull.com (Argentina). 

Spanish-language webzines that covered the meeting include Regiondigital.com and Diario Ti.

Additional Outreach activities
Outreach activities also focused on expanding efforts to attract interest on other major GAID events and programs, and to explore further opportunities and collaborations with relevant media, magazines, tech journals and business organizations.Several talks and lectures, as well as interviews, papers and feature articles have been conducted by the Chairman and the Executive Coordinator of GAID, and led to a good coverage in specialized media. A series of publications has been launched (GAID SERIES), two books have been published “The Foundations of the Global Alliance for ICT and Development” and “Our Common Humanity in the Information Age”.

The dissemination activities initiated by the Secretariat have proved to be quite effective and successful in reaching out to the ICT community, institutional stakeholders and interested parties. The promotion and outreach activities will be reinvigorated by continuing to explore new ideas, by engaging new and wider audiences, and with enhanced commitment from stakeholders.  
Conclusions
The variety of channels and modalities employed during the past year in the GAID outreach campaign led to a good coverage of a specialized event. The outreach campaign had the merit of highlighting the advantages of the partnership and multi-stakeholder approach that GAID promotes, and to advertise the perhaps not-so-well known fact that the United Nations is active in the technology field on behalf of development. It brought out the strong will of private sector leaders to be more engaged in development, together with a need for concrete ideas on how to do this. Finally, by attracting attention in different sectors as well as across regions of the developing world, the communication effort made a major step in establishing the public image and role of the Alliance.
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